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Social Media & 
Insurance 2020
If you visit a company or association’s social media page, 

and they are using social media in accordance with best 

practices, you should immediately be able to identify the 

organization’s brand and top public priorities/positions.

Insurance organizations are primarily using social media as 

a central hub to define their brand and tell their story 

through messages geared toward:

 Consumer Education & Preparedness

 Advocacy (Association only)

 Industry & Talent Promotion

 Diversity & Inclusion

 Societal Good & Philanthropy
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Consumer Education & 
Preparedness
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Advocacy
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Industry & Talent Promotion
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Diversity & Inclusion
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Societal Good & Philanthropy
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